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Daniel Kirschner, Co-Founder & CEO 
Daniel is a veteran in software, sports and media, having held senior positions as the President 
of the Harvard Law Review, Head of Internet Policy at the FCC, and Head of Corporate Affairs 
at Activision Blizzard. Through his experience, Daniel has come to appreciate the many 
challenges, risks, and opportunities technology organizations face as we become a digital-first 
society. As the co-founder and CEO of Greenfly, he has worked with some of the biggest 
brands in sports, entertainment, and social causes to help them build brand awareness and 
increase customer engagement through digital channels. Daniel holds an A.B. from Harvard 
University and a J.D from Harvard Law School. 
https://www.linkedin.com/in/danielkirschner/ 
 
Shawn Green 
Co-Founder & Chairman 
Greenfly’s co-founder and Chairman Shawn Green played Major League Baseball for 15 years 
as s right-fielder, with tenures at the Toronto Blue Jays, N.Y. Mets and L.A. Dodgers. He was 
named an All-Star for two seasons and holds notable hitting records and recorded still-unbeaten 
achievements. A lifelong passionate fan of technology, Shawn developed the Greenfly concept 
out of his desire to streamline the complexities of working with the ‘front office’ and sponsors to 
help them streamline the media creation experience with athletes, and help them share and 
amplify digital videos and photos across their channels. Prior to playing professional baseball, 
Shawn attended Stanford University. 
https://www.linkedin.com/in/shawn-green-6b456048/ 
 
Marshall Greer 
Chief Technology Officer 
Marshall is a technology executive with over 15 years of experience leading dynamic 
engineering teams. As CTO, he manages the technical strategy and execution of Greenfly's 
product, managed services, and business initiatives. Prior to Greenfly, Marshall led engineering 
at Stella & Dot where he defined the overall architecture and design of a next-generation social 
selling platform that powered more than $200M in annual global sales. Earlier in his career, 
Marshall held engineering roles at the premier B2C brand TheKnot, including as primary 
architect of their aggregated commerce and registry platform. He has a passion for building and 
managing world-class engineering teams and guiding them with innovative methods and new 
technologies to deliver reliable and scalable products that amaze customers. 
https://www.linkedin.com/in/mgreeriii/ 
 
Tom Kuhr 
Chief Marketing Officer 
Tom is a technology marketing and operations leader with an extensive background in 
enterprise SaaS marketing & revenue operations. As Greenfly’s CMO, he leads demand 
generation, product marketing, and oversees global channel partners. Prior to Greenfly, he 



helped double the growth of fintech marketplace PeerStreet and helped raise $60M in venture 
funding. As former SVP of Marketing at enterprise SaaS company MomentFeed, he ran 
marketing and business development, leading to 30% year-over-year growth, and helped raise 
$20M in Series C funding. Tom's award-winning products and exceptional customer 
experiences have led to multiple successful exits through both IPO and acquisition. As a board 
member and advisor, he continues to mentor founders on strategy, fundraising, and market-
product fit. Tom earned a BA in sciences from the University of California at Santa Barbara. 
https://www.linkedin.com/in/tomkuhr/ 
 
Andrew Patterson 
Senior Vice President of Partnerships & Strategy 
Andrew Patterson is a dynamic executive who’s been at the leading edge of sports media 
innovation for nearly a decade, driving the integration of digital technology and fan experiences 
in the industry. He’s in charge of business development at Greenfly, where he manages 
relationships with key customers, distribution & channel partners, and technology alliances. He 
joined Greenfly in 2019 from Major League Baseball Advanced Media, where he was their first 
social media employee. Andrew started and led the growth of MLB’s social media strategy, 
execution, integrations and strategic relationships, and leveraged new technologies to create 
new ways for fans to experience the game. Andrew’s impact on the sports industry was 
recognized by the Cynopsis Sports Media Awards, which named him Best Digital Executive in 
2020. https://www.linkedin.com/in/andrew-patterson-6628473/  
 
 
 


